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ABSTRACT

The purpose of this paper is to examine the fadioas affect the growth of women’s businesses imzdiaia. It
focuses on education and training, financing, fgmdouble-burden double-shift and networking andkegas
factors that hinder women'’s business growth. Tdea@hthis objective, a cross-section survey of wosn8MES in
Tanzania was carried out. It used a sample of Z6tlomly selected women entrepreneurs from clotbjeshling,
retailing, hair salon, food vending, handicraft, bile money, microfinance institution, tailoring, asicoal selling,
fish selling and vegetable selling businesses inz&naia to test the four hypotheses formulated Her study’s
purpose. Using Multiple Linear Regression Analy#ie study found that all four factors act as barsi to the
growth of women’s businesses. It was further ewstiabdl that, education and training, financing, fgmidouble-
burden double-shift, networking and markets arediacthat hinder the growth of women’s busines3ée study
concludes that women entrepreneurs can benefitt drdon networking events that allow them to geteascto
different resources. The study recommends thahessifrom sub-Saharan Africa should learn from stisly and
be sensitive to how training and skills for bussies/ners constitute important aspects for theiitesses growth.
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BACKGROUND

Women worldwide are actively launching and managigtrepreneurial ventures. Although the Global
Entrepreneurship Monitor (GEM) project shows thatnven in most countries are starting ventures attawate
than men, women entrepreneurial activity is gretitan 30 percent in many counties. In Tanzaniaptbrity of
women entrepreneurs is engaged in small and meditarprises (SMEs) and still dominates low growtbaa
(Parker, 2009). Most of the women-owned businesgesretailing, catering, food vending, and hairosal
However, the growth of women owned businesses amst@ined by both external and internal factonserhal
factors are those which are within the capabilityowners, while external factors are aspects likengetition,
access to credit, product quality and marketingaesally, for economic growth to occur, there isdé improve
the growth of women-owned businesses.

A review of literature of Tanzania's enterprise teecreveals that country’s “economy is characteridy a
relatively small large firm segment and a very éaggnall and micro enterprise segment” (ESRF, 128J. The
large firm segment is made up mainly of subsidgadefranchisees of multinational companies anchéoty state-
owned companies. The SME segment, on the other, imnidminated by a large number of micro-entegstisn
the midst of the two segments there are almosgmifstant “medium sized’ segments. Thus, a keyorale for
supporting the SME sector is its potential to gateroutput, employment and income (Kuratko, 200&ny
people view the sector and its entrepreneurialadtar as central to innovation, economic growth jabdcreation.
Small-scale enterprises are potentially more flexénd thus can adapt to the rapidly changing ¢lebanomy and
potential pressure of the rising number of unemgtbfRichardson & Hartshon, 1993; Tanburn, 1999 &htrants
to the sector have been increasing dramaticallgaalby following the structural adjustment prograes (SAPS)
from the late 1980s. Moreover, the proportion ohéde participants in the sector has been increasingvomen
continue playing an active income generating rele aesult of reduced real salaries and employmgpbrtunities
for men who traditionally have been the primary ilgrreadwinners in a monetised economy.

There are three reasons for focusing on womenésirothe SME sector. The first is the number of waractive in
the SME sector in both developed and developingicms. By 2016, it was estimated that there wdr8 illion
(11,313,900) women-owned businesses in the Unitatk§ employing nearly nine million people (8,90®) and
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generating over $1.6 trillion ($1,622,763,800,000yevenues. Between 2007 and 2016, the numberoafen-
owned firms increased by 45 percent, comparedstogunine percent increase among all businesseshén words,
over the past nine years, the number of women-oviined has grown five times faster than the naticneerage
(The 2016 state of Women-Owned Businesses Rep@tmpared to the average woman-owned firm, African-
American women-owned firms are much more likelyntlamy ethnic group to be found in the other sess/sector
(of which a large share is in personal care sesviemostly hair and nail salons) and in health caré social
assistance (of which a large share are child-dayheme health care services), and are the leady ld any other
group to be in the higher-revenue professionalfsifie/technical services sector (The 2016 Staté&/oimen-Owned
businesses Report).

WOMEN BUSINESSES IN TANZANIA

Tanzanian women'’s businesses play an expressigerrtthe SME sector. Women-owned businesses acéoub4
percent of all the SMEs and 60 percent of all menterprises. The need to support themselves anfathily and
supplement their income is one of the foremost aessbehind many women engaging in entrepreneurship.
Impressively, 99 percent of women-owned enterpriseslanzania are micro. Although women are starting
businesses at a greater rate than men, their estsare feebler than those of their male couate&sSchmidt &
Polik, 2015).

The second reason for targeting businesses is neifiajprovement. SME agencies with socially-orienggxils
including poverty alleviation can use the numbdrava to justify women'’s inclusion. If SMEs havedderto play in
poverty alleviation and women play a significanterm the sector as well as in providing for theuehold, then
including them in programmes to promote micro gwise development is justified. The third reasamn f
intervening by supporting women in the SME secidpicontribute to women’s social and economic emgrment.
Entrepreneurship promotion agencies support thismae in the belief that self-employment and epteneurship
boost women'’s self-esteem and confidence, hencinigao their greater control over their lives ocg-economic
spheres. This can benefit both women’s and theiilies.

Women-owned businesses are all women entrepreheatigities on individual or group basis wherebpmen
own, control and take overall responsibilities lo¢it entrepreneurial activities. This means thameo are taking
both responsibility of day-to-day running and stgat direction of the businesses. A woman is theevand is
responsible for actual operations of the businessés directing, supervising and deciding on th#vities of the
firms/businesses. Generally, women-owned businessemnterprises are those businesses that are oamed
controlled by women, and they take key decisioggmding the quality and quantity of employment tritisition
and use of profit. In this study, the operationgimition of women businesses entails venturesdmnatowned either
sole or part, with women make all the key decisipegtaining to the operations and employment initemtdto
taking the overall responsibility of running thdaesinesses.

The SME sector is important due to its centralitemployment promotion and economic growth. Iltispa sector
in which many women earn their livelihoods with ithentrepreneurship rapidly increasing in many stdalised
nations. Many women support themselves and thehiliss through the income they receive from their
entrepreneurial activities, thus making supportirgnen’s entrepreneurship imperative for the farsilyellbeing.
Other reasons for supporting women’s entreprenguiighiolve efficiency and empowerment argumentsleld,
women'’s entrepreneurship makes an important caritoib to the economy and development generallyréfbee,
women should be supported in their enterprise’®awndur because of the benefit likely to accrudédconomy at
large. Others perceive the individual benefits worgain through business ventures as the key retassapport
women entrepreneurship. Moreover, women can gaitideEnce in running businesses and decision-making
addition to gaining ample experience and a gresase of control over their lives by starting arahaging their
own businesses.

In spite of the great contribution of women’s besises make to the SME sector in Tanzania, what snihlese
businesses fail to grow as anticipated or projentedhins an issue for continued research. Sevesabrchers have
addressed the subject of entrepreneurship in Ténzexa found that enterprises run by male entrepnenusually
perform better than those owned and run by womarta@hobya, 1995; Rutashobya & Nchimbi, 1999; Olomi,
2001). However, these studies did not address affetts the growth of women'’s businesses. Thidysaought to
investigate entrepreneurial activities that aftbetgrowth of women'’s businesses in Tanzania.
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Against the backdrop of continued low performant@&omen-owned businesses, many researchers haudiate

a need to identify barriers that women businesaegd. Masabo (2015), O’'Riordan, Swai and Rugurnhgtm
(2015), Bruniet al. (2004), Mattis (2004), and Rutashobya (1995) hell/eeported that the performance is in one
way or another linked with the growth of enterpsis@his study also attempted to fill the gap adciagd by
Masabo (2015), who contends that, despite alliftetives by the government, donors and NGOs—iathl and
international, women-owned businesses still comaénin low growth areas and, thus, there is a teédentify the
barriers women facing in running these businessother words, there is a clear gap that neededtath, which
this study set out to fill. The focus was on the lgrowth and low performance among women'’s entsesti To my
knowledge there is no specific and systematic rebeia Tanzania which has been carried out to lgetreasons
behind the low growth and low performance among s entrepreneurial activities.

The present study has four objectives. The firh isxamine the education level of a business owhether affects
the businesses growth. The second aim is to agdether access to credit affects businesses grdththird aim

is to examine whether the women owners’ familyugtatffects business growth. Finally, the study bbtg assess
whether market availability affects the businessagh of these women'’s entrepreneurs.

LITERATURE REVIEW AND CONCEPTUAL MODEL DEVELOPMENT

The Sociological Entrepreneurship Theory explaimstof the social aspects of development. It isaligwseful in
the analysis of the traditional aspect of the ggcf@ohannisson1998). Reynold®t al (1999) observed that the
social context is vast and divided them into foline first are social networks, which focus on biniddsocial
relationships and bonds between the business ancbement. The second is the life course stageesxtntvhich
looks at the life’s situation and the characteisabf an individual who has become an entreprenthis also
looks at the skills that people have since thedks sdould influence how they think and act so ptism towards
doing something that adds value to their lives. Wi social context has to do with ethnic idenéfion, which
takes into account an individual's social backgeband particularities that inform decisiveness gerds that
motivate one to get into business. The fourth $@tatext is called population ecology. This contecognises the
fact that the survival of businesses is determimg@énvironmental factors. In this regard, the gtowt a business
does not only depend on the market environmenh@icharacteristics of an entrepreneur but alsotloer dactors
such as the system concerning how the customeomdspto the business, response to competition,varidus
other business environmental issues that affectgttwsvth or survival of an enterprise. On the whdieis
sociological theory in entrepreneurship treatsaamiltures as what drives entrepreneurship inmtbidd.

The Human Capital Theory, on the other hand, stdtes most organisations and nations invest vetle lin
women’s education and training. As a result, thesye fewer opportunities for women’s advancemerd an
promotion in the organisation than men (Dreher, 30@onsequently, women in most cases find theraselv
substituting financial capital with human capital@mpared to their male counterparts. Other stugliggested that
when human capital grows, the growth expectancfewfale entrepreneurs grows but it never affectsgtiosvth
expectancy of male entrepreneurs (Manolova, 201k is because female entrepreneurs depend moheroan
capital for their success, with people constitutingir greatest asset. For men, on the other tibail,greatest asset
in business can be seen in their access to finasswi@ces and the networks they make.

Exposing women to formal education is vital as mammen in business have reaped huge benefits frah s
exposure and networks they develop. The succebeifbusinesses is a testament of the benefissici exposure
to formal education. Therefore, we find that thisra strong correlation between entrepreneurialvfrand human
capital when they are based on the business owgerider. After all, task-specific and education &ndwledge
are useful partially as a substitution for finah@anstraints and some other hurdles women hawmntend with
primarily because of traditional gender role expohs. Human capital is also included in the gtoatcounting.
There are instances of when earnings are diffedepending on their education levels and trainingsTs also
meant to differentiate productivity. This can belained by the earnings ratios on education ariditigin terms
of whether one is educated and trained or not.

The Resource-based Theory explains that a firmsgaimore competitive advantage when it uses cigatind
effectively utilises its available resources (Hompkladsen, & Walker, 2003; Barney, 1991). There \agous
resources that an entrepreneur requires in runaifign and this having experience and educatioalwsays an
added advantage (Kantor, 2003), the Resource-bEseory greatly supports this view. Thus, it is imtpat and
useful to determine how and what resources areiregtjloy women entrepreneurs to run sustainably esstal
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operations. The relevance of this theory is evidantow it points out important issues that aredamental in
successful entrepreneurship. In addition, the Cailfliheory explains entrepreneurship hypothesiimparing the
success in business activities by both gendersiratidates that cultural differences make women kRsxessful
than their male counterparts (Smith-Hunter & Bo2€04). Evolving from the cultural theory of entrepeurship,

the disadvantage theory proffers that women becemepreneurs due to the push brought about by the
disadvantages in the labour market (Smith-HunteB&d, 2004). The Disadvantage Theory also applethé
challenges that women in construction face, whildtes them at a financial disadvantage; for examptamen
finance their business ventures with personal ggvinstead of traditional lending and financiatitosions (Smith-
Hunter & Boyd, 2004).

The debate on the factors that influence performatifferences between men and women has been og-fmwi a
long time. This debate has been based on busimessther areas of development. The differencessaaly in
business that exist between male and female, dteregard to the size of the enterprise (Du RietE&nrekson,
2000), aspirations to grow the enterprise (Clif§98) and the business sector (Du Rietz & Henrek2600).
However, the empirical evidence on the gender iiffees regarding human resources and capital varfete is
much that has been researched upon around gerifigeices and human capital and how different perémces
have different effects on human capital for eniegs run by men and those run by women (Brush,e€art
Gatewood, Greene, & Hart, 2004). With most of ttémaining unclear, there is a notable exceptiodystuy
Kalleberg and Leicht (1991) who examines how ddfervariables that are connected to human capitates to the
success in enterprise growth for women and membssiowners.

From a resource-based view (Barney, 1991), theaeuisique set of different resources that arecatiin founding,
ensuring venture survival and bringing about ecanmuccess. Women business owners face severétmtas in
trying to provide the much-needed financial as$ettheir businesses. They play different rolesthie society,
especially in the family set-up. The income losesy experience is high as they face interruptiamshey take
breaks from their careers to bring up their chifdrAs a result, some women delayed childbearingnégnmodern
society in a bid to kick-start and develop theireeasis and enterprises.

Education and training

The need for training of women was raised in earsearches by Watkins (1983), and Hisrich andsBI1({1986).
These studies raised the awareness on the neddaiiting, workshop and other mechanisms aimed tcate
women. Women entrepreneurs need training to erthbla to expand their businesses. They need traomnigow
to manage their finances, including how well togkead maintain the book accounts. This will enalden to boost
their activities and experiences, hence triggegrgyvth in their business. Women entrepreneursitrgishould not
only focus on the business skills but should aksip them to manage a dual workload (Brush & Br2§i96).

Generally, women businesses cannot grow withoultigjtie tools, skill-based training, technical traig, technology
training, and delivery of management skills whick assential in fostering management experiencad@tti &
Parasuraman, 2006). This indicates how importanbagement training is to women owners of businesses.
Education and skill are major vehicles for wometrepreneurs’ success, which can lead to growthesgpansion.

In Hagen, Richin and Sexton’s bo#komen owned busines4d989), Hisrich offers five prescriptions for sess

by advising women entrepreneurs to: (a) establigllible relevant track record by obtaining managenasnd
technical knowledge as employees; (b) to comperisagpecific education and experience gaps thraggtinuing
education; (c) assess family needs prior launctiiegbusinesses; (d) establish strong support systdamily and
friends; and (e) approach entrepreneurship with betermination and professionalism. It is relewvthat the items
identified were seen to be necessary for ensuriogtt)y and expansion on the women owned businesses.

Although it is more than twenty years ago, thesm are still valid. Women need to have knowledgaliof them.
The success and performance of businesses was foumalve relation with business skill of the operwner
(Lerneret al, 1997). Another important issue is planning & thusinesses, particularly at the start or to etgren
continuation. It is difficult to know where one goand how one is going to get there if one doegplaot, and how
one will know that one has been successful. Wonead rio benefit from training on planning to equiprh with
such crucial skills.
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Technology, education and training issues areltighitven and can prevent women entrepreneurs figpping
into their profitability potential. In this regarthere is a need to focus on these issues to asslstnsure growth in
women’s owned businesses. In 1995, World Bank BeesiJames Wolfensohn, when addressing the BardasB
of Governors said: “We have learned that invesfimgeople, particularly through education programssthe
principal engine of social and economic progress. Wive seen the power of the contribution of wonasnthe
main agents for agents for change in their fam#éied communities.” This statement underscoresntipertance of
training for women, especially women entreprenelile then US Secretary of State Madeline Albringpsuted
Wolfensoh, by saying that “focusing on women is siatply the right thing to do; it is the smart thito do”. This
focus should be on technology, education and trgini

To allow women to advance to more rewarding pasitichere is a need for training them so as toertisir
technology capabilities and enhance their entrenestnip and business skills (Oosterbestkal, 2010).). In
Tanzania, the executive Director of YOSEF, a nowegomental organisation, Mr. Altermius Millinga, ikh
presenting certificates to women who had attendedbaisiness’ promotion course, said that “many braad
medium entrepreneurs fail to make their business/drecause they lack businesses skills” (Gaudevigiami, the
TanzaniaGuardian July 2005). Based on these postulations, tkéHiypothesis that was tested in this study is:
H1: Level of education positively affects the growth of businesses

Financing

Financing is a challenge facing any entrepreneur. Withouficgent capital, firms are unlikely to establish
themselves in the marketplace let alone reach fakigrowth potential. Access to capital is an onfant issue for
many women business owners. Though capital is &beefor growth, its accessibility to women remaivery
limited. Whether women entrepreneurs apply for itradilities from a bank, finance agency, friendrelative they
are likely to come up with an assumption that “warmean’t handle money” (Aldrictat al., 1989). Generally,
women in Tanzania and many poor countries tenddk formal education in financial matters and, assalt, they
do not only face gender-based barriers to accesisiagcing but also discrimination in the refusélgoanting them
credit. Due to these difficulties many women owrtersd to avoid banks as a source of capital (@set, 2009).
Buttner and Rosen (1992) in their study concluded tvomen are more likely to attribute the deniati@dit to
providers. These refusals of credit are also basedhe nature of businesses and sector of the waweed
ventures. Most of the women-owned businesses afeeiservices and retailing sectors, which migbk lahat the
credit providers need.

Brush (1998) identified lack of growth and expansicapital as a factor inhabiting growth on womewned
businesses. For any businesses to experience gamgdtexpansion it needs to be financed. CarterQRid@ntified
inability to raise capital in both start-up and épansion and growth as a cause of problems wamiapreneurs
face. Arguably, the external financer demand guasmthat may be beyond the scope of women persssats
and credit track record. In fact, women all over World tend to lack collateral and credit trackare generally. In
Tanzania, the situation has been compounded biapztal values that tend to privilege men over womden it
comes to owning physical assets that could be asellateral. As a result, women business owrgrd to access
and raise less external capital (Catley & Hamiltb®98).

In particular, in developing countries women in eleping countries generally have little accessutads and less
opportunities to borrow money (Stacher, 1996; UNJ0Q953. Moreover, women'’s loan payment rates are higher
than those for men. In this sense, it was diffifaftwomen to obtain the much-needed credit dugigdoriminatory
attitudes of both financial institutions and infaitending group (UNIDO, 1995b). Problems that wonfi@ce to
develop and professionalise their activities inelutcess to credit. The difficult in acquiring dtedlomen face
limits not only their the growth/expansion as eptemeurs but also cripples the starting up of maryomen’s
business. This also limits their ability to competeequal condition in the market. Due to the diffties inherent in
accessing credit women face, they tend to optHerinformal financing sources whose costs are hititen that of
the formal sector. Based on this orientation aridexnce, the following hypothesis was tested in shigly:

H2: Accessto credit positively impacts on the growth of women-owned businesses
Family , double-burden, double-shift

Traditionally, women are expected to take careheirtfacilities. In this regard, women are both darcers and
reproducers. Goscilo (1996) asserts that, dueigaltrality of roles, women bear a double load dftftme work and
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all other domestic responsibilities. This situatafrcombining two jobs, one at the business andhem@t home are
difficult for women, especially those in developimguntries. This condition is contributed by theormamic
condition of least development countries (LDCs)johHack infrastructure. This situation causes nodghe tasks
to become difficult and more time consuming. Tokeanatters worse, many countries still follow pathal
traditions with biased gender constructed roles ttiet favour men at the expense of women couplé attitudes
which make it increasingly difficult for women telieve themselves of family responsibilities. Shéec (1996, p.8)
states that in both developing and developed matiwomen’s family obligations bar them from becoming
successful entrepreneurs as responsibility fordobil, home elders, dependents, and family genegally fewer
opportunities for them to devote much of their tinaed energy to their businesses. In this regagt, (2001) states
that in South America there is “male machismo” éfethat women’s primary responsibilities are chélde and
domestic duties. This is a major barrier to womed their business performance. On the other handhem may
want to expand their businesses but without acongrdixpansion higher priority. After all, familiesnpose
restrictions on how much time they devote to thrisinesses (Shultz & Kitchen, 2000). Accordinghg third
hypothesis that was tested in this study is:

H3: Family status affects the growth of women-owned businesses

Networking and markets

Networkingis very important. Some of the functions of netking include spreading knowledge, information,
support and contacts. Jonannisson (1993) arguésp#raonal network of entrepreneurs is the mostonant
resource of their businesses. Networking develbesrtdividuals taking part, by , for example, segvas platforms
on discussing and improving the conditions of wonegrrepreneurs. Yet, it is generally difficult faromen
entrepreneurs to penetrate the existing networkateamostly dominated by men. The “old boys” ratwcan be
difficult for women to penetrate (Das, 2000),, gshumaking women fail to penetrate the existing ekwor
informal networks of information (Brush & Hisrict921). Other researchers have found that women dratuface
difficulties due to lack of business informatiorgvice and access to networks and support systerten(&
Truman, 1993). Nevertheless, business networksesas a requisite tools not only for the growthwafmen’s
venture but also for the creation of such busiressa by women.

The conceptual framework, which guided this redeatady, that is, the Growth Model, served as &uliseference
and, hence, its adoption. The growth model stai@snhost of the businesses in the formal and indbsactors need
people who are educated and trained; in additiey tieed to be financed, with their products /sewimarketed,
and women entrepreneurs relieved from family matfer their businesses to proper and grow. Theioalship
between empirical study and the growth model i$, tiidhe challenges women entrepreneurs face anamsed,
then it becomes easy for them to fulfil entrepreia demands and register growth. Consequentéy tan make
a successful contribution to the economic sedtous:

H4: Networking and Market availability affects the growth of women owned business

Entrepreneurial activities

Access to financ
Women Businesses
Education Growth
Networking
Family statu:

Figure 1: Hypothesised Structural Model
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RESEARCH METHODOLOGY AND DESIGN

This study investigated the factors affecting thhewgh of women’s entrepreneurial activities in tretailing,
catering, food vending and hair salons in Dar dagba region, Tanzania. To achieve the purposaisfresearch,
we adopted a cross-sectional survey design in dha bf quantitative methodology. The use of crosstisnal
survey helped the researchers to collect data fremesearch participants at one point in timeoAlke use of the
guantitative research approach assisted the rémrarto use the questionnaire to collect numeria tta analysis
to facilitate generalisation.

Population and sampling

The population of interest for this study is allmen entrepreneurs in Dar es Salaam region, TanZEnéachoice
for Dar es Salaam region is based on the factthitregion has a far larger number of women entregurs than
any other single region in Tanzania. Using sinrpledom procedures, the study was able to obtairah ¢f 254
respondents.

Data collection and Instrumentation

Data was collected using a structured self-adn@rest questionnaire with five points Likert scaleasirements of
1-strong disagree to 5-strong agree. The questi@had two sections. The first part of the instemindealt with
participants’ demographic profile. The second phealt with information on the entrepreneurial &tig¢ and
business growth. The questions were adopted frawiqus studies but some aspects had to be moddiéit the
specific requirements of the current study’s contex

Findings and discussions

Results from this study show that a large groupvafnen business owners are aged 31-40 (34%), folldwyethose
aged 41-50 years who were 74 (29%). Those agedweb® 57 (22%), 25-30 were 30 (12) and <25 werd98)(
The sector mostly presented was the service settelve types of businesses were under consideralibey
included selling clothes, wholesaling, retailinggirhsalon, food vending, handicrafts, Mobile moneyicro-
financing, tailoring, selling charcoal, selling Hisselling vegetables. Table 1 presents these éwgjpes of
businesses. The largest groups 78 (31%) were wambair salon business. The next amounted to 3%0f13n
retailing, tailoring had 26 (10%), selling vegetbhad 22 (9%), selling fish had 20 (8%), sellihgrcoal 18 (7%),
selling clothes 15 (6%), handicrafts had 12 (5%grafinance had 10 (3.8%), wholesaling 8 (3.2),do@nding
had seven (3%) and mobile money had four (1%).lljif@od vendors amounted to 7 (14%).

The study reveals that most of the respondentsvietged had secondary education level. These caeqbri32
(52%) as Table 2 illustrates. They were followedthyse holding a diploma and first degrees, both ®i (28%)
whereas those with primary educations were 46 (13%}¥tgraduate/master’s degree level women entrepre
comprised only five (2%) of the respondents intewéd. The respondents were asked about the tgathiey
considered they mostly needed for their businessgsow. A large proportion of the respondentsrvieaved, 113
(45%), cited lack of skills in the businesses thaye doing as an impediment, and hence the neadqtaire such
skills. Next was the need for training on how téeermnd conquer new market which tied with the rfeeglanning
and sales courses. Each attracted 91 (36%) respisndeash flow was another training need raisedtmut 26
(10%) of the respondents. Some 24 (9%) identifaak lof training on planning, sales and product asuenbling
block; they strongly agreed that this constitutscbae of the most pressing impediment to makingness in their
businesses.

Whereas 40 (16%) of the respondents started thedases without employees, 190 (76%) employed lmtvome
(1) and five (5) employees. However, the numbegroployees has been increasing over time. Curretilypercent
have employed between one (1) and five (5) empbyweeereas 24 (9%) have employed between five to 10
employees. Only 16 percent of the respondents feawvained without employing anyone, meaning theyevekring
the business singly or with the support of famitypaid help.
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Tablel: Exploratory Factor analysis

Factor Code Component Chronbach's
1 2 3 4 5 Alpha

Women F2F5 .810
businesses F2F2 .860
growth F2F3 757

F2F4 | .720 .786
Education and | F2A1 .880
training F2A2 .819

F2A3 .762

F2A4 770 .807
Financing F2B2 .790

F2B4 .890

F2B1 .889 .856
Networking and | F2C3 .798
market F2C4 .886

F2C5 787 .823
Family issue, F2D2 .832
double burden | F2D3 .799
double shift F2D4 751 794

Extraction Method: Principal Components Analysis
Rotation Method: Varimax with Kaiser Normalisation.
Rotation converged in 5 iterations

Table 1 above indicates that the Cronbach’s algttaeg for all constructs ranged from 0.786 to 0.8%8s shows

that the alpha values for the constructs were aBok¢hat is all constructs were reliable Sourgetd/Data (2013);
Nunnaly (1978).

Table 2: Multiple Regression Analysis

Model Unstandardised coefficients StandardisedT Sig.
coefficients

B Std. error Beta
(Constant) -26.113 7.657 -1.633 127
Education 2.088 .307 .516 12.333 .000
Access to finance 3.221 242 .516 12.436 .000
Networking 1.017 .065 417 11.261 .002
Family Status 2.479 512 .220 8.386 .004

Table 2 presents the individual contribution offe@&mdependent variable to the dependent variablecaion and
access to finance were found to be the most impb#gatrepreneurial activities which enhance womesirtesses
growth with a t values of 12.436 and p= 0.000 aR@33 and p=0.000 respectively. Networking and Bastatus
t=11.261 and p= .002; t=8.386 and p=0.004, respdyti and the second group which contributes to ewms
businesses growth. All the four variables were tbtmbe significant at P<0.05.

DISCUSSIONS AND IMPLICATION

The findings of this research reveal a positivatiehship among the factors that influence the gnosé women-
owned businesses. Research indicates that mokeaoirémen are in small enterprise management. Aoupri

Liedholm (1990), small enterprises are much magilile than large companies and so manageriabskétermine
greatly the growth of these enterprise.
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Similar research carried out by Kantor (2003) dithbd the resources that are needed for the suaafean
enterprise. On the whole, there are various regsuticat an entrepreneur requires in running a Eehhaving
ample experience and education constitute addeantatyes (Kantor, 2003). The Resource-based Theqposts
this finding as it is important and useful to detare the resources that women entrepreneurs reguiren
successful operations and sustainably. This sthdws that the lack of networks by most women teodsnit their
access to credit facilities and their influence@tision-making in most of the organisations.

The study findings indicate that women wanted teropp their own business to be self-employed. \Aligh
expanding population, unemployment is a major conée developing countries, Tanzania no exceptidhe
Economic Recovery Strategy, 2003). The number oplgeunemployed in Tanzania stood at about 7.4eperof
the labour force (World Bank, 2013). By openingitlmsvn enterprises women ensure that they havéréieelom to
run their businesses and attend to their familydeemd social life. Although this was the leadiegson for starting
a business, other women entrepreneurs reportedhtéwatstarted their own enterprise due to lackropleyment.
Tanzania still has to contend with a high spateremployment and this can only be overcome thrduogtering
entrepreneurship education both in schools and @mmEnt. Realising this need, the Tanzania govermhrigen
currently running several entrepreneurship venttoesunter the unemployment problem in the country

The research findings further indicate that demplgiacharacteristics of an entrepreneur also imiteethe success
of the enterprise. The World Bank (2007), ILO (80 and SMIDEC (2004) all report that women in ihass,
especially in medium and small enterprises arectdteby a lot of red-tape and other inhibitionstsas insufficient
enterprise knowledge, for example, knowing howrtanage and market. Other documented challengesdicl
problems associated with attaining economic gmissfficient capital, limited access to knowledged adata.
Generally, there was a need to find a way of egngppromen with entrepreneurship characteristics lkaravledge
that would facilitate their access to requisiteadat

Most of the factors that affect women during iritig and running of business found in this study atso affect
men. However, there are also those that are urtigugomen, particularly those tied to their tradiéb gender
constructed roles. Ewoh (2014) noted that people wan acquire the necessary education and traiiming
particular business area usually gain the muchiredjiexpertise and improve their chances of busiseEcess.
However, proper training for women is much diffictidan that of men because women also have to déoather
household obligations which are time consuming. &h#ity to tap into new markets requires thisrmag that
women have no greater access to. Yet, many womdémeimodern society still lack access to trainind alack
ample experience in how to engage with othersénntlarketplace. In consequence, they fail to maskategically
their goods and services, and thus lose their cttivgeedge. For this reason, many of the enteegriswned by
women do not have enough capacity to make maximwaugtion and market their goods and services &y
and efficiently.

The study also highlights the relationship betwaeoess to networks and access to support fromdbergment
and other institutions that support business perémce. On the whole, the study has establishedcmrralation
which was similarly noted by Mahbud (2000) who atiathat women face gender discrimination sincenthagrity
of networks that support women entrepreneurs are-g@minated. This lack of networking on wide sctde
women hinders their access to both governmentahanegovernmental bodies that promote growth oémmises
in Tanzania.

Women-owned enterprises need to access to finaceijaital. Indeed, many institutions do not offeedit
particularly to state-ups and, therefore, womemegméneurs experience hardships when trying to is¢av business
ventures as they generally lack access to capi@ttion. On the other hand, men usually have aarstdge over
women and this gives them opportunities to gairess¢o credit. Men usually have collateral in fahdocuments
of ownership of big assets that many of the wonmgrepreneurs lack largely because of society'sualiti that tends
to limit women’s access to such vital documentseaungatriarchy. In fact, many financial institution® not
consider some household assets as good enoughvio & collateral for credit purposes (Mahbub, 200Bis
pushes most of the women to engage in illegal teediess that results in loss of their assets. M&akg016), citing
a World Bank report, reveals that women have owmersef only one percent of the world’s property. thi¢iut
collateral women found it increasingly difficult scquire capital from financial institutions. Fuetimore, Makena
et al. (2014) noted that lack of property rights in theames limits female entrepreneurs from secuiags due to
lack of the all-essential collateral.
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The study has also established that policy-makersesasential in business growth. Many economieteénworld
have grown due to good policies that safeguardtisiness environment. Yet, many countries haverfewoenen in
decision-making bodies. This means women are nditreeresented in making policies that favour théithen
more men are policy-makers or have an easier adoepslicy-making bodies, they can influence policgt
necessarily in favour of women entrepreneurs. Ehaso evident in large corporations where womnresns not to
have a sense of belonging; therefore, they havéelimaccess to governance opportunities in theipeetive
regions, mainstream enterprise corporation, whirtlitd their contribution to policy-making as wel afluencing
other changes through lobbying and advocacy. Ttidysalso highlights the need for women to haveessdo
information on their enterprise environment. Whesnven lack access to information, their knowleddgésbin the
shifting global village economies remains grosstyitied.

CONCLUSION

This study concludes that there is still so muct thas to be done to promote women entrepreneutegplay a
crucial role in economic development. Although majgvernments have embarked on women empowerment
programmes that have added an advantage, womerbam @reas seem to have the greatest benefit dineito
access to information when compared to their copatés in the rural areas who do not enjoy suchilpge. The
study further concludes that women entrepreneunsbemefit a lot from networking for them to get ess to
different resources. Apart from creating links ayedting exposure, the networks can help the wonetragcess to
resources that they may otherwise miss out onrA&ftemore than 50 percent of the funds used sirlmass start-up
come from other sources other than personal savings

Limitation and future research

Like many of the studies, this study has its litmita. First, this study was cross-sectional; themef no causal
inference can be made regarding the relationshiidiphted in this study. Moreover, as the studp&sed on one
region, the generalisation of the study findingsg/mat be justified across other regions in Tanzafie study also
focused on a single organisation. Thus, this miighit the generalisation of its findings to otheganisation such
as manufacturing. Overall, the study highlights tlaetors that hinder the growth of women’s busiesss
Specifically, it offers insight into factors suck aducation, access to finance, family issues atgarking and

marketing as factors that hinder the growth of wolsidusinesses. Based on the findings, the stuoygses that,
women should be trained in and equipped with skillg enhance their business growth as well ats skiat help

them to manage the dual workload that come witldgeoonstructed roles.
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